Workshop 5

Marketing and Social Media

As Seth Godin says in his latest book, This is Marketing, “Marketing that works is marketing
that people choose to notice.” In other words, “Marketing is a contest for people’s attention”
—and it’s important that we thoughtfully examine the ways in which we compete in the
marketplace, and areas for growth and improvement.

Social media is one of the most powerful tools at our disposal for engaging existing chapter
members and recruiting new ones. Every post about your chapter and what you’re doing to
promote global education with Room to Read is an opportunity to:

« Remind chapter members why they’re involved and feel good about being a part
of a thoughtful, committed, and impactful organization

« Share information on Room to Read or an upcoming chapter event to new
followers

« Give Room to Read an opportunity to re-post your content and promote the
amazing work chapters are doing

 Get in front of new eyes when your followers like or share a post

Head to the “Communications and Outreach” tab of the Chapter Hub and scroll down
to ‘Printable Commnication Resources’ to find the ‘Social Media Guidelines’ resource for
chapters. The guide will help you become the social media superstar in your community.
And the best way to stay on top of social media and post thoughtful and engaging content
all year long, is to create a social media calendar.

Activity

Create your own social media calendar (see below) for your chapter and
incorporate all the platforms that your chapter utilizes (Facebook, Instagram,
Twitter, etc.).

« Consider posting themed content one day a week (ex: Every Monday post
aboutthe importance of education using the hashtag #MondayMotivation
or every Friday post a chapter photo from an event or chapter meeting, etc.).


https://www.roomtoread.org/take-action/chapter-hub?tab=communications%20&amp;%20outreach&accordion=chapter%20email

Consider events within your community that you may be able to partner
with and include in your calendar. Are there NGO’s in your community you
can support and give shout-outs to on social media, and who will do the
same for you and your chapter social channels?

Gather in groups of 3 and share your calendar with your group and ask for
feedback.

« When reviewing a peer’s social media calendar, consider how they might
elevate their presence on the various social media platforms. Is there a
local celebrity, media outlet, school group or club that has a large following
that can help boost your reach? Think outside out the box.

 Don’t forget to review Room to Read’s branding guidelines (located on the
“Get Social” tab of the Resource Hub) and social media guidelines when
determining how best to share content.



https://www.roomtoread.org/take-action/resource-hub/?tab=get%20social&accordion=investment%20opportunities
https://www.roomtoread.org/take-action/resource-hub/?tab=get%20social&accordion=investment%20opportunities

Social Media Calendar Template

JANUARY

FEBRUARY

MARCH

APRIL

THEME:
EMPOWERING GIRLS

THEME:
EMPOWERING GIRLS

AUGUST

THEME:
EMPOWERING GIRLS

March 8:
International
Women'’s Day (IWD)

SEPTEMBER

THEME:
LITERACY

April 2: World
Children’s Book Day

April 17: Library Week

OCTOBER

THEME:
LITERACY

May 10: Mother’s Day

NOVEMBER

THEME:
LITERACY

June 15: Father’s Day

June 20: World
Refugee Day

DECEMBER

THEME:
LITERACY
INSTRUCTION

July 18: Nelson
Mandela Day

THEME:
LITERACY
INSTRUCTION

THEME:
LITERACY
INSTRUCTION

September 8: Intl
Literacy Day

THEME:
SEASON OF GIVING

October 5: World
Teacher’s

October 11: Day of
the Girl

THEME:
SEASON OF GIVING

November 27: Giving
Tuesday

THEME:
SEASON OF GIVING




Social Media Calendar Template

PLATFORM

MONDAY

TUESDAY

WEDNESDAY

THURSDAY

FRIDAY

FACEBOOK/
TWITTER/
INSTAGRAM

#MondayMotivation
(Example here
and here)

#TravelTuesday
(Example here)

#WednesdayWisdom
(Example here)

#ThrowbackThursday
(Example here)

#FridayFUNdraiser
(Example here)



https://www.facebook.com/RoomtoRead/posts/10157300711748011?__xts__%5b0%5d=68.ARC6NiGCJEIXlIZG4RZM0lfJdHDzYIFh7lg_C_Qau5s94HVuoPWlfg9D3Ugrpj_f6HHpCObFKC-iSSkVY5YFffUYURpBaqKlpUiuzO4rU25Q0vHO1QF07BWJ5fL-nKYYNH0VQeHufw0Vd2DPIRR7idxpTDrVz2TAFNedKT2I42T0bnmlwQ8mnqq6cmLbusRqfDUjhSFGvsIv6MKvvv8BLn9iuD-y_W8sVK86fxcC73x9t9PzKGEMKOlbEm_aTNKksTjsRlv8hX-fgjzEsQ6CcZNPsY842pm8wIxc74r1V4yfVHtk96F834FFJU7MD-WTNBH3xlxN47zXVjzGbg&__tn__=-R
https://www.facebook.com/RoomtoRead/photos/a.10150254820193011/10157059652543011/?type=3&eid=ARAVT5aSHI08ZsO-MavZjpz2lHEvfvvqFrx3KK_RWHz0Uhfo2LIMdqksJXFVjWU-BU8PFAiAzXNH4gZE&__xts__%5B0%5D=68.ARCaEqWdGqtrFOlBtpWMDoFZXUs-CHg3O1ALvB8VGf3PDVKZt-qkPrHsT66xQG5b_KqZjQ4Kg7yo-6LMiavrY2uu9qMhchhM3WULZlv_snJKvdUtf9A06RPMppxlhVYU9BWum39VmYrKmfZKm7aMeYDxn_pzXpt5N9JU3sa3gfWXc32xrFhmowtGw5CN69xlgwK8V6ezdM5RekfQMGmiJSfUn5aEFerVF8XtINRFKpt8gFCqCnOz_HOuOTPYy1hlrgxfsXv5RZRAjUUOuFoefT49FcV4jVFCrTLqYjaXsSrFphgGAkEA1b56ox8X6EV7ySr8ud1ecOUk8NXKug&__tn__=EHH-R
https://www.facebook.com/RoomtoRead/posts/10157048937043011?__xts__%5b0%5d=68.ARCwJdsPy_ifVgfdRgYCiosdxaxEbw6MYNK_3yB7r6V92iXzL74OhM5Z2jarU6JDPo4svLvAJ8iF7j8XKgs65HxQbskN_sip7J3QuH-gbkxvKQBoyRraBZA_GNXC-dIKBr5DRYi8ekTDUrtOw25a_gSN-AYHI_sORsn6NZ3qXV3wBejwgW3sJzBAK5MhFi2f2WSthPMSJbMR5Mw6e9fGLrt1bNdRSvBjxk1R3yQwGrXCmbkCHEYTHUm194eljEhhF7hn9GRIefDfadE-PbCEFuXvPxt2uCmC02FtxK_vqZty1xlkA4sEkbhSK8ruJyMDDBUvuwuULBSRQHhErNvlevBRXtJL54L3CwWVuCcMCuofeLvEw7_EoVO26m69TVPpbPi781n06XPQ6SPJ0VQ0O3iLfnKQJokTPhug4q7TtbVzvlM8uszwzarFFxyfFWW7ZOdV_JPcZJ51aTP2wlPlm8B5dSLv4bDOhZUxEJnEVVBS-jYjvoL3&__tn__=-R
https://www.facebook.com/RoomtoRead/photos/a.10150254820193011/10157319737748011/?type=3&theater
https://www.facebook.com/RoomtoRead/videos/390871621638225/
https://www.facebook.com/RoomtoRead/photos/fridayfundraiser-our-volunteers-around-the-world-do-brilliant-things-for-the-7th/10157223360363011/
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